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Research on CRM System of railway freight insured price traffic
CHEN Hai-quan
( School of Economics and Management, Beijing Jiaotong University, Beijing 100044, China )

Abstract: The railway freight insured price traffic was competing with insurance intensely.Drawn on the function of CRM
System for insurance field, it was presented the function and the structure design of CRM System to railway insured price traffic.
Key words: insured price traffic; insurance; CRM System,; railway freight traffic

B A L PN &% K ORI 2 R4y 4y i N BB s (R
e, H ik ST RO B PR AR I G B2
R & R HERI T SR A, REfEE
WwRBT S, FPRAEER (CRM) fEhH—
FEBRT & FERGED, REEH BT,
AR IRIE P XA TRREFE. [
B, fESHARMRERRA CRM RLLL “& F1h
HL” E BB E SRR, R T
—ERM R

CRMAZH Bt Z REHERLEE,
A, Insg ik X % P EIAIR, X BIA R 2 i
& PR, e RITE P RFE RS, B F
PREMRE, REABHE, Bl s
EPRAKYEFRR.

1 Rl CRM £4:0)ie

L1 B4 idk CRM B% M6 A H b

(1) CRM ARG AR A BB — A ZME
BFE, HEFEEHITHEWIEE, HLFSAR
MAREHEREARORE L, LEARA
Ebtibitie & PRIEAE S, THRYIILS, R
WK PE, AREEBWEITRA ], WG TR
ML R 5y ¥ %
WeRE B #A. 2009-05-09
EERENY. BRiER, TR,

17

(2) #fTEMEENGEIT MO, EoH
CRMH¥4EFER,. RAGRE. KREEUR
HEGEEE, RAFRKRBARMERTMESNER
FHIHE . KB 1ERRT, LR SHKFE
WEPELEEER.

(3) BT LAY, IR ETR, 28BS
Ak &, HBhEIE A L HEH Bk e i3
R, EHEARER TEM IR B R
EWE, RMEEE R TR THEERIT
MRS ME S, ¥ A LHSBEHEBLARETEK.
1.2 Jjfie i

(1) ZEPRFESH

HEEPHEMEREE, BEKREA BKAR
g, S AREU RS B fEiZThREd, o]
&P KBY. AR RATIEEE R
BEATSr#T . ZThAEA LSS A AR EEE P i anfs
B, B &k s A QRS R, SORT 8% Dk
% A\ R BRI R R PR RS L.

(2) ZERfThoW

EAF P HIBYEE B E PR RO
fror v, B 4E: BHHRE . IR B MZERERRE.
Xt PR R OTER . B & DLIE R WA S AT IC
B, oW EPREREMTERE, FREXE 4
B, HHEAEPRE-X-ERRS.

(3) ZErpAsh

B R %, LARE k. SLHRR &L F



HARSHEK

% B it W HL B A

19 B 1

SRR, B XX R BRI, TTE
TR AT RN A PR AR L, AN A U 25 #T 4R
PO YR, R, AR Rl i B AN T S 10 i 4 (i 4l
Bhik .,

(4) FiMethion

BFEMBRA R, FEEMEESE R, TE
ST MR ER B, Rk 35 N B, kS5 A I
THMAR, RAKBRAE, BT RS KE.

(5) ZrRsERE

R BRE MR FER, RIKS, BIEE
FBCR A DU E R RIS BT, LARR PR AT SR It
% . LIhRE Al A LA PRI R SRS, 2
R PRSI,

(6) FiMisy #7

& B) T80 B b iy i 2 5 L Bods, Bl -
SR BERR, B ATRRENSRFN, TR
AR ERAE L, RTRER A MRS 0L, RTRESS AT
BERPBERE, AR,

{REGFT I CRM AR ER T EMEFER,
WH LR L 4oy MR, STELR B R TGRSR

¥, WAL,
PIAR T 3
1589 b
T & PR
wIOEE

FrEAGR

| CRM RAEFEBSHAE
2 st CRM &4 )6k kit

B85 s R CRM R 4E T E L BLIY B AR FnTh
#E L5 ORI 4 Bl CRM RGEA KL Z 4L, kit
Frk bl % R 24 R CRM YR I R 6. BREA
BB ISIT L E SR, RIBBREBRN
CRM ZERITHHED T
2.1 B% EAG LA S AT B

& BFE AR TR &/ HEGESE, ©BF
WAMERR (AASRE L), Al (4,
AR ER), BEBKRGX, SRRk, K&,

18

M. Rk, BERMNULIRRG &HF,

22 Ht EmMBEUR. WS, ok 55 V% il AU %5
IR B
al@RiE. 5. Web %2R H XK

Bk A& P RS L ( Call Center ), fnsi i

SR EBI 5 0% = Z A R F= , no@ o R AT

MR %5 BRI DR, R IR ERME R,

23 Xk, BENHNEd, ARASTT R
ok B A DR 0T P HE S i b T B B TE N A B

WttmmE X ER REERFE L, LGE

WER AT, BROBRHERKER,

24 BIERTA
ER RIS M ERN RSP ELEF,

LA R K% PRSI, @ KE FIIA

. OERY. BIRHRMER. HiXEE 9T

EFAREILI S, e F PINERE, B AUIRIER

WBIRE, R RERETS LA OB,
£ B, AT HI I 2 BEAE BB (R CRM R4

HIThESEH .

8 ne
e &if5 Internet e | &Q
I 1 l 1 1 &

. N — fRA
il w ATHES& %N
%

s

P : P

e %

R KE P RER | L o

i

B2 RNEPARERRGAERG

H ATEER BRIV 55 Tedis R BE AT I 3 R B 2L,
WA A% MU E A SRR AR 55, MEmbAR Y
i, RHE LR (IRE) YA, BEEE
PREG 7l CRM JEIRF L, 45 & BRER R T is Byl
FHEA, BRI E T BB (R CRM AR L TE
Ky, DA AL LIEER %,

5% LiR-

(1] #7555, L XE BEEHBHEELIHN FUAH T4
Bt EALE R, 2007, 16 (1).



